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OutlineOutline

� Background

� Application of query logs at PA Images

� Type of query logs

� Aids decision making related to search strategy and 
interface 

� Google Analytics and bespoke tools for marketing/sales

� Further Potential 

� Encouraging users to supply more information 

� Click-through analysis and seamless data mining

� Use cases demonstrating benefits
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Press AssociationPress Association

Background Application Further potential Conclusions
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Press Association ImagesPress Association Images

Background Application Further potential Conclusions
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� Search Engine performance

� Top queries, zero result queries, user behaviour on 

search engine, improvement

� Decision making: design, search techniques, 

captioning

� Marketing, Sales

� User record & Security

Query logs: ObjectivesQuery logs: Objectives

Background Application Further potential Conclusions
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Query log systemQuery log system

� Our query logs :

� Bespoke system for storing and utilizing query logs 

� Store user query logs in the backend system

� search terms with the options from search interface

� timestamp

� no. of hits

� download/view information

� Do not store click through data

(results returned for a given query, particular image selected from 

those results by the user)

Background Application Further potential Conclusions
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Sample of query log analysisSample of query log analysis
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Marketing/ SalesMarketing/ Sales

� Bespoke tools

� Web analytic type reports

� Google Analytics

� Initial phase, but good impressions

� Minor technical problems: exporting as excel, site 

overlay functionality is not effective with image 

hyperlinks

Background Application Further potential Conclusions
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Potential use of query logs at PA ImagesPotential use of query logs at PA Images

� Most of the keywords issued are two to three words long: 

How we can encourage to provide more?

� NLP type sentences? Are they worth? 

� Analysing most accessed categories of entities and making 

them available through browsing/navigational structure

� Right infrastructure in place but how to make it more 

seamless for end users

� Click-through analysis:

� Search terms 

Background Application Further potential Conclusions
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ConclusionsConclusions

� Using query Log analysis tools to assist 

administration, decision making, sales and 

marketing

� There is still a lot more we can do which has 

research potential – query log mining, search 

psychology and motivation

Background Application Further potential Conclusions
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